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AFM PREMIERE SCREENINGS:

Wednesday, November 4, 2009 - AMC Loews Broadway 2 at 3PM
Friday, November 6, 2009 - AMC Loews Broadway 1 at 9AM

For more information please visit us at the AFM - The Loews Hotel, Suite 607, or contact us at info@starz.com. You can also access our full catalog at wwwi.starzglobal.com.
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7 The Spirit Of The Independent

The Spirit Of The Independent is the theme of The Business Of Films .
American Film Market edition 2009. Throughout its 30 year of 2 4 Op portunites Abound In

publishing it has steadfastly supported independent thinking.. This Climate Of Transistion
Based On Quality Quality Quality

1 0 The Art Of Expe rimentation Bob Jones started buying films by chance in 1979, Twenity vears
Breaki ng The Barriers & later he has carved out a niche where he not only buys product for
Boundaries Of Filmma king ;::c’ far L'hj‘r{;;lf is also involved with co-productions and the
The Businesss Of Film In Conversation with Mary McGurkian mancing of ums.
recipient of TheWIFTS Foundation Career Achievement Award, about
the unscripted style she has introduced to modern filmmaking. 2 6 Incentives Provide Platforms That

Have Consolidated The Local Industry -

14 | It Takes Courage Strength

& the Power Of Conviction
Of One Voice To Rig ht A Wro ng throughout the 90's the most savvy of producers were already aware of this

A few months ago a story came across the desk of The Business of
Film that caught our attention. Richard Rionda Del Castro
In Conversation with The Business Of Film.

18 The Journey & Arrival Of 3 COMMENT

istands to institute an Tax Incentive scheme.

Fact Not Fiction Films &

The jump from making a documentary to a feature based on subject Set 34 Years Ago

matter that can expose the damage an industry does to the communi-
ty in the vein of Erin Brockovich, which took several years to get to
the screen, is a tall order especially when the industry to be exposed

s e sl ki .7 |BRIEFS
is the high profile aviation industry.

9| YhenlsADocumaniasy 45-80| AFM 2009 PRODUCT GUIDE
Not A Documentary 5-
Just How Far Has The Envelope Been Pushed? The Indispensible Guide to Product
Over the last decade or so the Art of Documentary storytelling once Available at the American Film Market 2009
confined to the intelligencia, has blossomed. Al Gore's An Inconvenient Unabridged Comprehensive Version available at
Truth thrust the Genre firmly into the limelight www.thebusinessoffilm.com/AFM2009/AFM2009PreMarketGuide.doc
of feature films.

THE BUSINESS OF FILM * AFM 2009 PRODUCT GUIDE
Clear Concise Guide to Product available at AFM 2009. Link to Comprehensive Unabridged Version@
www.thebusinessoffilm.com/AFM2009/AFM2009PreMarketGuide.doc Over 3000 titles listed.
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& Spearheaded Regional Expansion For Fiji

Tax Incentives for filming have been around for some time. In the lare 80's and

production tool that helped to facilitate the below line cost on producing films.
The Island of Fiji, located in the South Pacific Rim, was one of the first small

The Cannes Of North America: Has Toronto
The Project Shadows From The Sky Achieved The Goal Co-Founder Dusty Cohl






